BrainTrust

Brand & Content Marketing Lead

Location: Nashville, TN or Atlanta, GA preferred | Open to remote for the right candidate

Reports to: Chief Revenue Officer | Status: Full-Time/Exempt

About BrainTrust

BrainTrust is a collective of women business owners who are serious about building wealth, financial
independence, and influence — together. We're growing fast, and everything we put into the world
needs to reflect that.

The Role

You're the person who makes it all look and sound like us, and who makes sure it actually gets done,
on time, at a high bar.

You'll own our brand and content strategy end to end (design, organic social, paid support, and copy)
and you'll own the execution too. You set the calendar, the standards, and the priorities, then work with
our small roster of established agency partners — and get hands-on yourself — to deliver against them.
You report directly to the CRO, so your work is tied to revenue outcomes, not just brand polish. If you
get a quiet thrill from a campaign you built and ran from strategy to launch, a project that stayed on
track despite five moving parts, or an agency relationship that just works — read on.

What You'll Own

Brand & Design

«  Own evolving needs for marketing collateral that empowers word of mouth referrals and digital
marketing efforts

« Own everything BrainTrust LIVE (our annual conference) needs: speaker graphics, promo flyers,
signage

« Manage our design agency and freelance partners, from brief through final delivery

Organic Social
- Own the content calendar and strategic direction for email and social media
- Set direction for content that drives real engagement, not just posts for the sake of posting

*  Own member story content — sourcing, shaping, and publishing the stories that show what
BrainTrust actually does for the women in it

« Push the agency relationships to get sharper — better content, faster iteration, stronger results
« Report on performance to leadership and adjust strategy based on results

Paid Advertising

« Own ad creative and copy strategy for Meta, LinkedIn, and Google Search, partnering with
agencies where needed

« Own performance against cost-per-lead and acquisition goals — with the authority to shift budget
and approach within 24—48 hours of seeing underperformance

« Keep paid and organic working as one connected system



Copywriting
- Set the voice and standards for copy across email, landing pages, social, and ads, and write it
yourself when it counts
« Partner directly with our founder on thought leadership strategy and content
« Own event campaign strategy and execution from announcement through close

Project & Agency Management
«  Run multiple concurrent projects and campaigns without dropping deadlines or details
- Brief, manage, and hold accountable our existing agency and freelance partners
- Be the person the CRO trusts to take a goal and turn it into a plan, and the plan into results

What You Bring

Must-Have

- 7+ years across design, social, and copywriting, with real ownership of both strategy and
execution

« A sharp eye for storytelling — you know what makes a message land, not just what looks good
- A portfolio that shows strong strategic and creative work across digital and print

- Excellent project management skills — you keep multiple workstreams moving and nothing falls
through the cracks

- Experience collaborating with and managing outside agencies
« Proficiency in Canva

Nice to Have
- You've owned paid campaign strategy and execution on Meta, LinkedIn, or Google Ads
«  You know HubSpot or something like it
« You've run event marketing from strategy through execution
« You've worked with livestreams, webinars, or podcasts

« You care about women building businesses — not just as a job requirement, but as something
you actually believe in

Who You Are

You're a builder who ships. You set direction and you also do the work — you're not waiting on a team
to execute your vision. You make the call and execute same-day rather than waiting for a brief to be
perfect. You're willing to test new ideas, learn fast from what doesn't work, and double down on what
does. You're equally at home in a strategy doc and a design file, you know how to prioritize when
everything feels urgent, and you genuinely care about the women we serve.

Compensation & Benefits

« Monthly healthcare stipend towards company benefits
* Cell phone allowance

« Reasonable travel and event expense reimbursement
- 401(k) Company Match



« 2 weeks PTO + end of year business closure
« Inclusive, mission-driven culture where purpose and performance align

Join the Movement

We are an equal opportunity employer and value diversity at all levels of the organization. If you're
motivated by results, obsessed with exceeding growth targets, and ready to help women founders
increase their revenue, influence, and trajectory — BrainTrust is the place to do it.

The job description is not designed to cover or contain a comprehensive list of activities, duties, or responsibilities that are
required of the employee. They may change, or new ones may be assigned at any time with or without notice.
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